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Nassau County Executive Mangano to
Commemorate 39th Anniversary of 100
Black Men of Long Island, Inc.

By HUT Staff reporter

On Monday, November 26,
2012 Nassau County Execu-
tive Edward P. Mangano will
commemorate the 39th Anni-
versary of 100 Black Men of
Long Island, Inc. by hosting
a reception at the Theodore
Roosevelt Executive & Legis-
lative Building located
at 1550 Franklin Avenue in
Mineola, New York. The
event is open to the public and
is expected to draw several
hundred local, state, and fed-
eral officials.

Keynoting this celebration
will be Mr. Curley M.
Dossman, Jr., Chairman of the
Board of Directors, 100 Black
Men of America, Inc.

“We are grateful to County
Executive Ed Mangano for
honoring our organization
with a reception. By virtue of
embracing the 100, Mr. Ed

County Executive Ed P. Mangano

Mangano has shown that he is
a leader for all,” said Mr.
Philip Andrews, President of
100 Black Men chapter of
Long Island.

Mr. Andrews went further to
state in a statement he released

following the announcement
that County Executive Ed
Mangano would celebrate the
organization’s anniversary at
the County Legislative cham-
ber that, “We remain poised to
work with Mr. Mangano

Curley M. Dossman, Jr.

to improve the quality of
life  in Nassau & Suffolk
County as stated in our mis-
sion"

Inside—More about
the 100 and Chair-
man Dossman, Jr.
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Village of Hempstead Thanksgiving Food

Giveaway

In the spirit of Thanksgiving,
Hempstead Mayor Wayne Hall,
Sr. spearheaded the distribution of
food giveaway to residents of the
Village of Hempstead in Kennedy
Park on Tuesday, November 20

and Wednesday November 21,
2012.

Over 800 families were provided
with meals, in addition to numer-
ous churches and food pantries.

The food was donated largely by
National Grid as a part of the com-

pany’s Superstorm Sandy recov-
ery efforts.

Other local Hempstead donors
who contributed canned goods,
turkeys and other foods included
Key Food, Stop and Shop, David
Lee, business owner and president

of the Federation of Korean
American Associations of Greater
New York, North Shore LIJ, vil-
lage employees and Chamsarang
Korean Methodist Church. Many
of these donors have donated to
the Annual Turkey and Thanks-
giving Food Giveaway for the last
several years.

“In the wake of Hurricane
Sandy, many families who were
already struggling have found it
that much harder to put food on
the table for the holidays,” said
Mayor Wayne J. Hall, Sr. “I
would like to extend my heartfelt
thanks to National Grid for and all
the other donors for their generous
donation to the many Hempstead
Village residents who are in need
this Thanksgiving.”

See inside for
more pictures
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n Monday, November 26,

2012, the national Chairman

of 100 Black Men of Amer-

ica, Inc. Curley M.
Dossman, Jr. will be traveling to the
Long Island region to deliver a message
that resonates with 118 chapters and
10,000 members of 100 Black Men of
America, Inc. around the world in con-
junction with celebrating the milestones
of the 2™ oldest chapter of 100 Black
Men of America, Inc.

100 Black Men of Long Island, Inc.
was established in the year of 1974. The
organization is affectionately known as
the “Organization that makes a Differ-
ence.”

Since its inception, the organization
has focused on four key areas which are
mentoring, education, health and well-
ness, and economic empowerment. The
100 works with a long list of stake-
holders such as corporations, civic &
community organizations, universities,
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and colleges along with its base of
membership to fulfill the mission of
“Mentoring across a Lifetime.” The
organization is actively involved in the
community at large where its mission is
at stake.

The success of the organization is
measured by the success that its pro-
grams such as youth forums, health
fairs, financial literacy programs, and
educational initiatives such as the Afri-
can American Academic History Chal-
lenge (History Bowl) has on future gen-
erations.

Stakeholders in the community pro-
vide substantial support in helping 100
Black Men of Long Island, Inc. work
towards its goal of becoming the pre-
mier mentoring organization in the
world.

“It takes a village to raise a child” is a
true axiom, and it is for this reason we
are delighted to have our Nassau County
Executive Ed Mangano and 100 Black
Men of America, Inc.’s Chairman of
Board Curley M. Dossman, Jr. join us
in celebrating the milestones of a great
and seasoned organization which is
comprised of a group of men who exem-
plify excellence in a broad variety of
fields and have come together under a
structure to give 100 % of the time, abil-
ity, and commitment to improve the
quality of life in the Long Island region.

As 100 Black Men of Long Island,
Inc. takes a minute to celebrate in its
glorious past and ponder upon its ac-
complishments, we are sure that they
will also be contemplating the future as
they are reminded of the great work that
the founders of the organization had in
mind and envisioned that they would
need to do!

The Hempstead Uniondale Times is
proud to have the opportunity to chroni-
cle the history of 100 Black Men of
Long Island, Inc. and its national body
100 Black Men of America, Inc.

Great villages, towns, counties, cities,
states, and nations around the world
would not be great if men such as these
sat on the sidelines and decided not to
fulfill their mission to improve the qual-
ity of life for young people at risk of not
living up to their full potential by step-
ping up to the plate and living up to their
model of “Real Men Giving Real Time”
and “What they see they’ll be” model.
The Hempstead Uniondale Times sa-
lutes 100 Black Men of Long Island,
Inc. and 100 Black Men of America,
Inc. for actively engaging young people
around the world to see, feel, and ex-
perience the positive effects of role
models.

Welcome, Mr. Chairman, Curley
Dossman, Jr. Thank you, County Execu-
tive Mangano for celebrating the 39th
anniversary of 100 Black Men of Long
Island.

Elseah Chea,
Editor-in-Chief
& Managing Director
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About Mr. Curley M.
Dossman, Jr. Chairman
of the Board of Direc-
tors, 100 Black Men of
America, Inc.

By Elseah Chea

Curley M. Dossman, Jr., Chairman of the
Board of Directors, is a long standing mem-
ber and execu-
tive officer of
100 Black Men
of America. He
took the helm as
Chairman of the
Board on Sep-
tember 28, 2012

in Atlanta,
Georgia.
Dossman  was
elected to

become the fifth leader of the organization
during its 26th Annual Conference in June.
Prior to rising at the top of the leadership of
100, Mr. Dossman served as Vice Chairman
of Operations at 100 Black Men of America.
Mr. Dossman served as Chairman of More-
house College Campaign for a New Century,
Peachtree DeKalb Airport Authority Advi-
sory Council and Piedmont Park Conser-
vancy

Curley M. Dossman is a lawyer by profes-
sion. He holds a B.A. from Morehouse Col-
lege in 1973 and J.D. from Washington Uni-
versity School of Law in 1976, and he serves
as Vice President of Community Affairs and
President of Georgia-Pacific Foundation,
Georgia-Pacific LLC since 1994. He served
as a Director of Leadership Georgia, Trust
for Public Land, Atlanta and Path Founda-
tion.

A prominent public servant in Georgia, Mr.
Dossman has held positions of trust, respon-
sibility, and accountability.

Accordingly, he served as State Vice Presi-
dent of Government Affairs at AT&T from
1984 to 1994; Legislative Assistant at U.S.
Senator Russell B. Long from 1979 to 1984;
Assistant Director of Louisiana State Plan-
ning Office from 1978 to 1984, and as Inter-
Agency Liaison Officer at Office of Federal
Affairs and Special Projects for the State of
Louisiana from 1976 to 1978 and he has
served as Chairman of National Black Arts
Festival and Professional Association of
Georgia Educators.

Never one to refuse a position of service,
Curley Dossman currently serves as Treas-
urer of Great Schools Atlanta and Chairman
of Metro Atlanta YMCA, Metro Atlanta
Chamber of Commerce and Atlanta Down-
town Improvement District. He is Chair
Emeritus of Atlanta Victim Assistance Pro-
gram. He serves as Director of Leadership
Atlanta, Great Schools Atlanta and High
Museum of Art. He is a Member of Atlanta
Rotary and was Member of United Way of
America - National Corporate Advisory
Council, Atlanta Public School System Char-
ter Review Commission and Georgia Part-
nership for Excellence in Education. He was
a Member of Chair Partnerships Committee
at University of Georgia Task Force on
Black Males in Higher Education.

100 Black Men of America

100 Black Men Of America is a men's civic organization and service
club whose stated goal is to educate and empower African-American
children and teens. The organization's mission statement is "to improve
the quality of life within our communities and enhance educational and
economic opportunities for all African-Americans." The organization’s
mottos “real men giving real time” and “what they see is what they’ll
be” describes the organization's goals of providing positive role mod-
els and leaders to guide the next generation of African-Americans and
other youth. The membership is predominantly African American
professionals, businessmen, civic leaders and administrators, educa-
tors, as well as people from other walks of life.

History—The overall concept of the 100 began in New York in 1963
when a group of concerned African-American men began to meet to
explore ways of improving conditions in their community. The group
eventually adopted the name, "100 Black Men, Inc." as a sign of soli-
darity. These men envisioned an organization that would implement
programs designed to improve the quality of life for African Ameri-
cans and other minorities. They also wished to ensure the future of
their communities by aiming an intense number of resources toward
youth development. These members were successful black men from
various walks of life. These visionaries were business and industry
leaders such as David Dinkins, Robert Mangum, Dr. William Hayling,
Nathaniel Goldston III, Livingston Wingate, Andrew Hatcher, and
Jackie Robinson.

Taking shape around the country—Dr. William Hayling, a member of
the N'Y organization, had relocated to Newark, NJ and sought to repli-
cate the 100's impact in that area. In 1976 Dr. Hayling formed the 100
Black Men of New Jersey. A movement had been born. Men across
the country began to form 100 Black Men organizations to leverage
their collective talents and resources. Chapters were formed in Los
Angeles, Indianapolis, St. Louis, Pittsburgh, Atlanta, San Francisco/
Oakland Bay Area, Nassau/Suffolk, Alton, and Sacramento.

On September 21, 1983, a three-hour meeting was held in Washington,
D.C., among representatives from the Los Angeles, New York, New
Jersey, and St. Louis chapters. This meeting was to evaluate the feasi-
bility of establishing a National Organization for 100 Black Men. This
meeting was held during the annual weekend meeting of the Congres-
sional Black Caucus. Representative of St. Louis, Pittsburgh, Atlanta,
the San Francisco/Oakland Bay Area, Nassau/Suffolk and Sacramento
met for a second time in Las Vegas, May 11-13, 1984, in Las Vegas.
The men engaged in extensive discussions about the most effective
structure to support the growth and governance of 100 Black Men
chapters.

The third meeting was held May 16-18, 1986 in Las Vegas. At this
meeting it was agreed that the best model for a newly-formed national
organization was a federation governance model. This model lever-
aged human and financial resources, and supported chapter growth
while preserving chapter autonomy. It was also voted that a National
Steering Committee would include the Presidents of each chapter,
along with two members from each chapter.

A final meeting was held on October 2, 1986 at the L'Enfant Plaza
Hotel in Washington. Chapters represented were: Los Angeles, St.
Louis, Indianapolis, Atlanta and New Jersey. The chapters decided that
the name of the organization would be: "100 Black Men of America,
Inc."

The following individuals were elected as officers: Dr. William Hay-
ling (Los Angeles) - President Oliver Lofton, Esq. (New Jersey) - Vice
-President Moses Gray (Indianapolis) - Secretary Jesse C. Swanigan
(St. Louis) - Treasurer

On May 27, 1987, in Atlanta, Georgia, this newly formed organization
introduced itself to the nation during its first national conference.
Noted speakers included the late Alex P. Haley and the late Honorable
Maynard H. Jackson.

In 1989, Nathaniel R. Goldston III became the organization's second
National President and grew the organization to 43 chapters. Mr. Gold-
ston used his business acumen and resources to expand the number of
chapters and enhancing the organization's infrastructure. Under Mr.
Goldston, the organization acquired its first national office and its first
Executive Director. Along with Mr. Goldston, Warren Valdrey (Vice
President), T.B. Boyd III (Treasurer) and Moses Gray (Secretary)
served as elected officers.

In 1994, Thomas W. Dortch Jr. was elected the third National Presi-
dent. That year, he spearheaded an aggressive plan entitled Four For
The Future™. Since that time, the organization has strategically chan-
neled its resources toward programs that support these important areas:
Mentoring, Education, Health & Wellness, and Economic Develop-
ment. The 100 has identified these areas as being critical to the future
of African Americans.

Along with Mr. Dortch, LeRoy G. Walker, Jr. (Vice President), Wil-
liam L. Wimberly (Vice President), Hon. Roosevelt F. Dorn (Vice
President), Lonnie J. Carr (Treasurer), and Albert E. Dotson, Jr.
(Secretary). In 1997, under Mr. Dortch's leadership the organization
expanded internationally with the chartering of the Birmingham, Eng-
land chapter. Additional international chapters and interest groups
followed including: Nassau Bahamas, Goree Island, Senegal, King-
ston, Jamaica, U.S. Virgin Islands, and London, England. It was also
in 1997 that the organization purchased its World Headquarters build-
ing on historic Auburn Avenue in Atlanta, Georgia. Also, during Mr.
Dortch's tenure, the Collegiate 100 was formed to focus the next gen-
eration on mentoring.

In 2004, Albert E. Dotson, Jr., Esq. was elected the fourth President/
Chairman of the Board and during his inaugural address he recognized
the contributions of his predecessors. Dr. Hayling was acknowledged
for bringing the various 100 Black Men organizations under the single
banner of 100 Black Men of America. Mr. Goldston was recognized
for his personal investment of talent and resources that grew the num-
ber of chapters focused on the 100’s mission. Mr. Dortch was ac-
knowledged for expanding the organization's resources and building
capacity for the 100 to carry out its mission. Chairman Dotson referred
to their contributions as the Hayling Harvest, the Goldston Gain and
the Dortch Dividend.

The other newly elected officers in 2004 were Curley M. Dossman, Jr.
(Vice Chair Operations), Frank Hayes (Vice Chair Finance), Dr.
Joshua W. Murfree, Jr. (Vice Chair Programs), John S. Kendall (Vice
Chair of Operations) and Anthony B. O'Neill (Secretary). Since 2004,
Chairman Dotson has focused the organization on leadership and de-
livering impactful and innovative programs in each of the Four For

The Future areas—During Dotson’s tenure the 100 launched the Lead-
ership Development Institute (LDI) to provide a vehicle through which
members of the 100 could fine tune and enhance their leadership skills.
The 100 also created their Community Empowerment Project (CEP)
which ensures that the city where the 100 convenes its Annual confer-
ence receives a social and societal impact that is sustainable by the
community.

From 2006 to 2009, the 100 helped launch the National Cares Mentor-
ing Movement (formerly Essence Cares) to mobilize millions of able
African Americans to take the lead in fulfilling our society's spiritual
and social responsibility to our children. The 100 expanded its focus
on advocacy for responsible public policy, including sponsoring the
Internationally broadcast debate on urban issues among Presidential
candidates Senator Barack H. Obama, Senator Hillary R. Clinton and
Senator John Edwards. The 100 has consistently increased its re-
sources to deliver relevant new programs and enhance signature pro-
grams. The organization is moving their mission and strategic direc-
tion forward as it implements Mentoring the 100 Way Across a Life-
time

In 2012, Curley M. Dossman, Jr. was elected the fifth President/
Chairman of the Board, along with Dr. Joshua W. Murfree, Jr. (Vice
Chairman of Operations), Dr. Howard Rasheed (Vice Chairman of
Programs), Marvin Dickerson (Vice Chairman of Development), Mil-
ton Jones (Vice of Finance), and Dr. Mark Alexander (Secretary).

Today the organization has grown to over 118 chapters with more than
10,000 members who continue to strive to improve the quality of life
in our communities and enhance the educational and economic oppor-
tunities for African Americans. 100 Black Men of America, Inc. has
more than 100,000 youth participants annually in its mentoring and
youth development programs. With a mission to improve the quality of
life and enhance educational opportunities for African Americans,
members of the 100 continue to serve as a strong force in the world by
overcoming the cultural and financial obstacles that have limited the
achievements of some African Americans, particularly young African
American males. Members of the 100 have made outstanding progress,
proving that Blacks canand do, excel as corporate leaders, community
leaders and as independent business owners.

Organization and membership—100 Black Men consists of over 118
local chapters (each named after their respective region, e.g., 100
Black Men of New York, 100 Black Men of Atlanta, etc.) 100 Black
Men of America is the overarching organization that provides a na-
tional governing structure, charters new chapters, and provides for
inter-chapter coordination. 100 Black Men is a non-profit 501 c3 or-
ganization and has no political or religious affiliations or ties.

100 Black Men has four principal program areas: Mentoring, Educa-
tion, Health and Wellness, Economic Development. As of 2009, 100
Black Men has roughly 100,000 students enrolled in its mentoring and
outreach programs.
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About 100 Black Men of
Long Island, Inc.

The 100 Black Men of Long Island, Inc.
was founded in 1974 by a group of men from
the Long Island region who believed that
Long Island was ripe for such an organiza-
tion. Today the organization continues to take
an active part of the community where its
interest is at stake. The 100 Black Men of
Long Island, Inc. is now part of an interna-
tional coalition of 118 chapters, and is a
membership body comprised of over 10,000
men worldwide.

The Long Island Chapter is the second
oldest chapter of 100 Black Men of America,
Inc. Since its inception 100 Black Men of
Long Island, Inc. has been working in the
area of Education, Mentoring, Health &
Wellness, and Economic Empowerment. The
four areas of Education, Mentoring, Health
& Wellness, and Economic Empowerment
have evolved into our international mission
over the last couple of decades.

The logo of the organization stands for a
broad group of men who have exemplified
excellence in a variety of structures coming
together to give 100 % effort to improve our
community. Mentoring is considered to be
the crown jewel of the organization, and one
of our national models is “What they see
they’ll be”! Sustainability of creating success
across many generations is a key index
of the impact of our mission.

The organization is membership based and
is comprised of such men as lawyers, doc-
tors, judges, businessmen, school administra-
tors, teachers, health care professionals, law
enforcement personnel, accountants, finan-
cial serves professionals, and high ranking
retired Military Personnel.

The organization seeks men who are will-
ing to donate a couple of hours per month to
give back in the area of mentoring or work
on one of the standing committees of the
organization. Some of the recent accomplish-
ments of the organization over the last couple
of years have been 2nd Place finish in 100
Black Men of America, Inc. Dollars and
Sense Financial Literacy Program, Ringing
of the NASDAQ Bell during Black History
Month, and the recent work of the mentoring
committee which has led to a Congressional
Endorsement of our Candidate to West Point.

The organization remains committed to
recruiting professional  African-American
men as service members of a great chapter of
100 Black Men of America, Inc. Each year
the organization participates in two national
competitions of 100 Black Men of America,
Inc. which are the African American Aca-
demic History Challenge (History Bowl) and
the Dollars and Sense Financial Literacy
Program.

For more information regarding Sponsor-
ship opportunities, upcoming meetings,
membership opportunities, or programs and
activities, contact 100 at 9 Centre Street,
Hempstead, NY 11550, via Email
ohbmli@live.com or ohbmli@gmail.com,
via telephone, 516.538.6318. Visit us online
@ www.100blackmenofli.org.

Follow us onlies &

BEREM

Visit our website [ www.100blackmenofli.omn
100 Black Man of Long lsland, Inc.
9 Contre Streat
Hempstead, New York 11550

Email: info@100blackmenofli.org

SATURDAY, MARCH 9TH, 2013
8:00PM — 1:00AM

PLEASE JOIN US AS WE CELEBRATE OUR

.WO

Phil Andrews is President of
the 100 Black Men of Long
Island.

Born and raised in Brooklyn,
Phil Andrews, Phil learned early
on the importance of community

and education. He attended
Brooklyn Technical High School
and served several years in the US

b

NEW YORK

Navy and Army Reserves. Later,
attended York College and John
Jay College where he undertook
paralegal studies before beginning
a 20-year stint in law enforcement.

Philip Andrews started and ran a
haircut chain—Haircut Hut—
before settling down to another
passion, public relations. Today,
he is the founder and President of
P.A. Public Relations Company.

A long-standing member of
100 Black Men of Long Island,
Phil rose to the position as Presi-
dent of the organization in 2010
and has leverage his role as a
public relations specialist to pro-
mote 100 in the Long Island re-
gion. Under his leadership, the
membership of 100 has grown.

A great communicator, Mr.
Andrews winning ways have
earned him many accolades—
Small Business Person of the
Year by Nassau Council of Cham-
bers of Commerce, Roosevelt
Chamber of Commerce, and West

Indian Chambers. He has received
a number of proclamations and
citations from former Nassau
County Executive Thomas S.
Gullotta, former Town of Hemp-
stead Supervisor Richard
Guardino and Assembly-woman
Earlene Hooper Hooper, 18th
Assembly District of Long Island
NY to name a few.

Phil's has been featured in multi-
platform publications, Black Star
News, The New York Beacon,
Amsterdam News, Minority Busi-
ness Review, The Network Jour-
nal, Hempstead/Uniondale Times
and more. He is also featured in
"15 Years of Minority Business
Development” a book published
by Mr. Robert Adams. Mr. An-
drews is listed in Who's Who in
Black America and International
Who's Who. He in addition to his
work with 100, Philip Andrews
sits on several Boards includ-
ing—the Roosevelt Chamber of
Commerce, Roosevelt Kiwanis

and the West Indian Chamber of
Commerce as the Public Relations
Director. Mr. Andrews owns the
Power Networking Business Semi-
nar Series, a business network that
builds viable connections between
community and business.

It just feels good to touch
you, Mr. President.
You inspire me...and 47%!
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SBA ENCOURAGES HURRICANE SANDY SURVIVORS IN NEW YORK TO
APPLY FOR ASSISTANCE BEFORE INSURANCE SETTLEMENT

By Staff writer

Survivors should not wait to settle with
their insurance companies before applying
for SBA disaster loan assistance, says a SBA

in a communiqué, a copy of which was re-
ceived by this reporter.

According to the agency, survivors of Hur-
ricane Sandy in eligible New York counties
should return their completed applications,
even if they have not settled with their insur-
ance company.

“Waiting to file an SBA application could
cause unnecessary delays in receiving disas-
ter assistance, and survivors may miss the
application deadline. Returning the loan ap-
plication is an essential part of the disaster
recovery process.” said Frank Skaggs, direc-
tor of SBA Field Operations Center East.

Remarks of President Barack Obama Weekly Address—
The White House—November 22, 2012

On behalf of the Obama family — Michelle, Malia, Sasha and Bo — I want to wish everyone a very happy Thanksgiving.

For us, like so many of you, this is a day full of family and friends; food and football. It’s a day to fight the overwhelming urge to take a nap —
at least until after dinner. But most of all, it’s a time to give thanks for each other, and for the incredible bounty we enjoy.

That’s especially important this year. As a nation, we’ve just emerged from a campaign season that was passionate, noisy, and vital to our de-
mocracy. But it also required us to make choices — and sometimes those choices led us to focus on what sets us apart instead of what ties us
together; on what candidate we support instead of what country we belong to.

Thanksgiving is a chance to put it all in perspective — to remember that, despite our differences, we are, and always will be, Americans first and
foremost.

Today we give thanks for blessings that are all too rare in this world. The ability to spend time with the ones we love; to say what we want; to
worship as we please; to know that there are brave men and women defending our freedom around the globe; and to look our children in the eye
and tell them that, here in America, no dream is too big if they’re willing to work for it.

We’re also grateful that this country has always been home to Americans who see these blessings not simply as gifts to enjoy, but as opportuni-
ties to give back. Americans who believe we have a responsibility to look out for those less fortunate — to pull each other up and move forward
together.

Right now, as we prepare to gather around our dinner tables, there are families in the northeast who don’t have that luxury. Many of them have
lost everything to Hurricane Sandy — homes, possessions, even loved ones. And it will be a long time before life goes back to normal.

But in the midst of so much tragedy, there are also glimmers of hope. Over the last few weeks, we’ve seen FEMA personnel, National Guard
and first responders working around the clock in hard-hit communities. We’ve seen hospital workers using their lunch breaks to distribute sup-
plies. Families offering up extra bedrooms. The fire department advertising free hot showers. Buses full of volunteers coming from hundreds
of miles away. Neighbors sharing whatever they have — food, water, electricity — and saying again and again how lucky they are to have a roof
over their heads.

It would have been easy for these folks to do nothing — to worry about themselves and leave the rest to someone else. But that’s not who we are.
That’s not what we do.

As Americans, we are a bold, generous, big-hearted people. When our brothers and sisters are in need, we roll up our sleeves and get to work —
not for the recognition or the reward, but because it’s the right thing to do. Because there but for the grace of God go I. And because here in
America, we rise or fall together, as one nation and one people.

That’s something to be grateful for — today and every day.

So to all the Americans doing your part to make our world a better place — it is my privilege to serve as your President. To all our service mem-
bers — it is my honor to be your Commander in Chief. And from our family to yours, happy Thanksgiving.

President Barack Obama on first trip following re-election

The communiqué further states that if a
survivor does not know how much of their
loss will be covered by insurance or other
sources, SBA will consider making a loan for
the total loss up to its loan limits, provided
the borrower agrees to use insurance pro-
ceeds to reduce or repay their SBA loan.

Disaster home and business loans are avail-
able to repair or replace disaster-damaged
property, including contents. Economic In-
jury Disaster Loans are available for small
businesses, small agricultural cooperatives,
small businesses engaged in aquaculture and
most private non-profit organizations of all
sizes having difficulties meeting operating
expenses because of the disaster.

Interest rates are as low as 1.688 percent
for homeowners and renters, 3 percent for
non-profit organizations and 4 percent for
businesses with terms up to 30 years. Loan
amounts and terms are set by the SBA and
are based on each applicant’s financial condi-
tion.

Applicants may apply online using the
Electronic Loan Application (ELA) via
SBA’s secure website at https://
disasterloan.sba.gov/ela.

Individuals and business owners who sus-
tained losses in the designated counties in
New York can apply for assistance by calling
1-800-621-FEMA (3362). Disaster assis-
tance applicants, who have a speech disabil-
ity or hearing loss and use TTY, should call 1
-800-462-7585 directly; for those who use
711 or Video Relay Service (VRS), call 1-
800-621-3362. The toll-free telephone num-
bers will operate from
7 a.m. to 10 p.m. (local time) seven days a
week until further notice. Those in affected
areas with access to the internet may register
by web enabled mobile device at
m.fema.gov, or online at
www.disasterassistance.gov.

Additional details on the locations of recov-
ery centers and the loan application process
can be obtained by calling the SBA Customer
Service Center at 800-659-2955 (800-877-
8339 for the deaf and
hard-of-hearing) or by sending an email to
disastercustomerservice@sba.gov. Loan appli-
cations can be downloaded from
www.sba.gov. Completed applications should
be returned to a recovery center or mailed to:
U.S. Small Business Administration, Proc-
essing and Disbursement Center, 14925
Kingsport Road, Fort Worth, TX 76155.

The filing deadline to return applications for
physical property damage is December 31, 2012.
The deadline to return economic injury applica-
tions is July 31, 2013.

For more information about the SBA’s
Disaster Loan Program, visit our website at

www.sba.gov.
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ADVERTISE, CALL (516) 292-1263

U. S. SMALL BUSINESS ADMINISTRATION FACT SHEET -

DISASTER LOANS

NEW YORK Declaration #13365 & #13366
(Disaster: NY-00130)

Incident: Hurricane Sandy

Occurring: October 27, 2012 and continuing
For the Counties of Bronx, Kings, Nassau,
New York, Queens, Richmond, Rockland,
Suffolk and Westchester; and for Economic
Injury Only the contiguous counties of Or-
ange and Putnam in the State of New York;
contiguous county of Fairfield in the State of
Connecticut; and contiguous counties of
Bergen, Hudson and Passaic in the State of
New Jersey.

Application Filing Deadlines:

Physical Damage: December 31, 2012 Eco-
nomic Injury: July 31, 2013

Whether you rent or own your own home,
own your own business, or own a small agri-
cultural cooperative located in a declared
disaster area, and are the victim of a disaster,
you may be eligible for financial assistance
from the U. S. Small Business Administra-
tion (SBA).

What Types of Disaster Loans are Available?
[J Home Disaster Loans — Loans to home-
owners or renters to repair or replace disaster
-damaged real estate or personal property
owned by the victim. Renters are eligible for
their personal property losses, including
automobiles.

[J Business Physical Disaster Loans — Loans
to businesses to repair or replace disaster-
damaged property owned by the business,
including real estate, inventories, supplies,
machinery and equipment. Businesses of any
size are eligible. Private, non-profit organiza-
tions such as charities, churches, private
universities, etc., are also eligible.

[J Economic Injury Disaster Loans (EIDLs)
— Working capital loans to help small busi-
nesses, small agricultural cooperatives, small
businesses engaged in aquaculture, and most
private, non-profit organizations of all sizes
meet their ordinary and necessary financial
obligations that cannot be met as a direct
result of the disaster. These loans are in-
tended to assist through the disaster recovery
period.

[J EIDL assistance is available only to enti-
ties and their owners who cannot provide for
their own recovery from non-government
sources, as determined by the U.S. Small
Business Administration (SBA).

What are the Credit Requirements?

) Credit History — Applicants must have a
credit history acceptable to SBA.

[J Repayment — Applicants must show the
ability to repay all loans.

[J Collateral — Collateral is required for
physical loss loans over $14,000 and all
EIDL loans over $5,000. SBA takes real
estate as collateral when it is available. SBA
will not decline a loan for lack of collateral,
but requires you to pledge what is available.

What are the Interest Rates?

By law, the interest rates depend on whether
each applicant has Credit Available Else-
where. An applicant does not have Credit
Available Elsewhere when SBA determines
the applicant does not have sufficient funds
or other resources, or the ability to borrow
from non-government sources, to provide for
its own disaster recovery. An applicant,
which SBA determines to have the ability to
provide for his or her own recovery is
deemed to have Credit Available Elsewhere.
Interest rates are fixed for the term of the
loan. The interest rates applicable for this
disaster are:

No Credit Available Credit Available
Elsewhere Elsewhere

Home Loans 1.688% 3.375%
Business Loans 4.000% 6.000%
Non-Profit Organization Loans
3.125%

Economic Injury Loans

Businesses and Small Agricultural Coopera-
tives 4.000% N/A

Non-Profit Organizations 3.000% N/A

What are Loan Terms?

The law authorizes loan terms up to a maxi-
mum of 30 years. However, the law restricts
businesses with credit available elsewhere to
a maximum

7-year term. SBA sets the installment pay-
ment amount and corresponding maturity
based upon each borrower’s ability to repay.
What are the Loan Amount Limits?

[J Home Loans — SBA regulations limit
home loans to $200,000 for the repair or
replacement of real estate and $40,000 to
repair or replace personal property. Subject
to these maximums, loan amounts cannot
exceed the verified uninsured disaster loss.

3.000%

] Business Loans — The law limits business
loans to $2,000,000 for the repair or replace-
ment of real estate, inventories, machinery,
equipment and all other physical losses. Sub-
ject to this maximum, loan amounts cannot
exceed the verified uninsured disaster loss.

[J Economic Injury Disaster Loans (EIDL) —
The law limits EIDL(s) to $2,000,000 for
alleviating economic injury caused by the
disaster. The actual amount of each loan is
limited to the economic injury determined by
SBA, less business interruption insurance
and other recoveries up to the administrative
lending limit. SBA also considers potential
contributions that are available from the
business and/or its owner(s) or affiliates.

[} Business Loan Ceiling — The $2,000,000
statutory limit for business loans applies to
the combination of physical, economic in-
jury, mitigation and refinancing, and applies
to all disaster loans to a business and its af-
filiates for each disaster. If a business is a
major source of employment, SBA has the
authority to waive the $2,000,000 statutory
limit.

What Restrictions are there on Loan Eligibil-
ity?

[} Uninsured Losses — Only uninsured or
otherwise uncompensated disaster losses are
eligible. Any insurance proceeds which are
required to be applied against outstanding
mortgages are not available to fund disaster
repairs and do not reduce loan eligibility.
However, any insurance proceeds voluntarily
applied to any outstanding mortgages do
reduce loan eligibility.

) Ineligible Property — Secondary homes,
personal pleasure boats, airplanes, recrea-
tional vehicles and similar property are not
eligible, unless used for business purposes.
Property such as antiques and collections are
eligible only to the extent of their functional
value. Amounts for landscaping, swimming
pools, etc., are limited.

[J Noncompliance — Applicants who have
not complied with the terms of previous SBA
loans are not eligible. This includes borrow-
ers who did not maintain flood and/or hazard
insurance on previous SBA or Federally
insured loans.

Is There Help with Funding Mitigation Im-
provements?

If your loan application is approved, you
may be eligible for additional funds to cover
the cost of improvements that will protect
your property against future damage. Exam-
ples of improvements include retaining
walls, seawalls, sump pumps, etc. Mitigation
loan money would be in addition to the
amount of the approved loan, but may not
exceed 20 percent of total amount of disaster
damage to real estate and/or leasehold im-
provements, as verified by SBA to a maxi-
mum of $200,000 for home loans. It is not
necessary for the description of improve-
ments and cost estimates to be submitted
with the application. SBA approval of the
mitigating measures will be required before
any loan increase.

Is There Help Available for Refinancing?

[J SBA can refinance all or part of prior
mortgages that are evidenced by a recorded
lien, when the applicant (1) does not have
credit available elsewhere, (2) has suffered
substantial uncompensated disaster damage
(40 percent or more of the value of the prop-
erty), and (3) intends to repair the damage.

[J Homes — Homeowners may be eligible for
the refinancing of existing liens or mortgages
on homes, in some cases up to the amount of
the loan for real estate repair or replacement.

[J Businesses — Business owners may be
eligible for the refinancing of existing mort-
gages or liens on real estate, machinery and
equipment, in some cases up to the amount
of the loan for the repair or replacement of
real estate, machinery, and equipment.

What if I Decide to Relocate?

You may use your SBA disaster loan to relo-
cate. The amount of the relocation loan de-
pends on whether you relocate voluntarily or
involuntarily. If you are interested in reloca-
tion, an SBA representative can provide you
with more details on your specific situation.
Are There Insurance Requirements for
Loans?

To protect each borrower and the Agency,
SBA may require you to obtain and maintain
appropriate insurance. By law, borrowers
whose damaged or collateral property is
located in a special flood hazard area must
purchase and maintain flood insurance for
the full insurable value of the property for
the life of the loan.

For more information, contact SBA’s Disas-
ter Assistance Customer Service Center by
calling (800) 659-2955, emailing disaster-
customerservice@sba.gov, or visiting SBA’s
Web site at www.sba.gov. Deaf and hard-of-
hearing individuals may call (800) 877-8339.
Applicants may also apply online using the
Electronic Loan Application (ELA) via
SBA’s secure Web site at  hitps://
disasterloan.sba.gov/ela.

L-R - FOCO 1st VP Ed Margosian, Charity coordinator Mike Riveiro, INN Director Jean
Kelly, FOCO President Joe Cannella

In the spirit of Thanksgiving, The Fraternal Order of Court Officers of New York State
(FOCO), presented a $1,000.00 Thanksgiving check to The Interfaith Nutrition Network (The

INN) in Hempstead, New York.

"We are pleased to have the opportunity to assist those who are in need during this difficult
time," said FOCO President Joe Cannella. "The devastation caused by the recent storm has
put an increased burden on charitable organizations such as the INN who provide much

needed resources to those who need it the most.”

FOCO Charity Coordinator, Mike Riveiro spearheaded the campaign and was present as the

check was presented to workers at The INN.

FOCO members are active in many outreach and community initiatives that serve the com-

munity at large.

To reach FOCO, please contact Dan Bagnuola, Director, Office of Community Relations
Nassau County Court System, 100 Supreme Court Drive, Mineola, NY 11501
Office - (516) 493-3262. Email: dbagnuol @courts.state.ny
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From the Office of the

County Executive

Mangano’s Third
Consecutive No-Property

Tax Hike Budget
Approved By Legislature

Restricts Spending While Delivering Essen-
tial Services

For the third year in a row, Nassau County
Executive Edward P. Mangano’s No-
Property Tax Increase Budget was passed by
the County Legislature. The budget restricts
spending for a second consecutive year while
continuing to deliver essential services for
residents. Aggressive fiscal management and
a continued commitment to spending cuts is
evident as County Executive Mangano and
the Republican Legislative Caucus have cut

over $290 million in spending from Nassau’s
budget since 2009.

“This budget paves the way for economic
growth while protecting families and seniors
by holding the line on property taxes and
restricting spending,” said County Executive
Mangano. After two hard years of shared
sacrifice, Nassau County is on a firm, stable
path as we fostered a government of less
spending, fewer employees and fewer ap-
pointees. The progress we have made over
the past two years corrects our County’s past
when Nassau taxed too high, spent too much
and reformed too little.”

The fiscal discipline and responsible budget-
ing choices made by County Executive Man-
gano and the Republican Legislative Caucus
over the last two years addresses the fiscally
challenging times in which we live and cor-
rects wasteful past practices. Without raising
property taxes, County Executive Mangano
addresses a nearly $400 million deficit inher-
ited from the prior administration and kept
pace with double-digit increases in pension
and health care costs, unfunded mandates, a
stagnant economy and poor municipal prac-
tices. The administration has truly addressed
fiscal challenges of historic proportions and
has moved forward by implementing signifi-
cant spending reductions and landmark re-
forms that together have laid the groundwork
for recurring savings. Nassau’s fiscal prob-
lems evolved over a decade and are being
structurally corrected in responsible and
transparent budget plans advanced by the

Forest City Rather Companies Designated
As Development Advisor For Reinvented

Nassau Coliseum

administration. While there is more work to
be done, the County is clearly on a more
efficient path to a brighter future.
Barclays Center Team to Study the
Venue—-Renaissance Downtown
named as Hub Master Developer -

Citing job creation, investment, economic
growth and revenue to help hold the line on
property taxes, NASSAU County Executive
Mangano, along with Bruce Ratner, Chair-
man and CEO of Forest City Ratner Compa-
nies (FCRC), and NY Islanders owner
Charles B. Wang, on November 20 an-
nounced that FCRC has agreed to create and
present a strategic Reuse Plan for Nassau
Veterans Memorial Coliseum within the first
half of 2013 to help transform the venue into
becoming an attractive, state-of-the-art desti-
nation for sports and entertainment.

County Executive Mangano stated, “Today
will bring Nassau one step closer to ensuring
that the Coliseum becomes an attractive des-
tination for Long Island, and an economic
generator that creates and retains new jobs
and opportunities throughout the Hub. Today
we take a step forward toward transforming
the Coliseum so that it is positioned to com-
pete for concerts, family shows and exposi-
tions as well as professional and collegiate
sports, pre-season games and similar pro-
grams that generate the type of economic
activity to protect our quality of life while
creating a destination for job creation and
economic activity.”

“The Nassau Veterans Memorial Coliseum
has served generations of Long Islanders as a

L-R: Ratner, Wang, Mangano and Monti

family friendly environment for sports and
entertainment, we are very pleased to have an
opportunity to evaluate what is needed to
help restore and refresh the Coliseum,” said
Bruce Ratner.

Wang stated, “We need to get something
done with the Coliseum and there is no better
person than Bruce to entrust for this project.

Don Monti, President of Renaissance
Downtown, said “This is not just another
development opportunity,” Monti said. “We
have been entrusted with the future growth of
Nassau County. We have been asked to cre-
ate the foundation for innovation, job growth,
investment confidence and economic oppor-
tunities. We will not achieve these objectives
on our own. We will be joined by an extraor-
dinary team of men and women who are
respected in their respective disciplines and
will fulfill the instructions of the County
Executive in helping build the future.”

Hempstead Main
Medical Center

2 Main Street . Hempstead, NY 11550
Phone: (516) 489-6600 . Fax: (516) 489-6640
www.hempsteadmed.com

9:00 2 7:00 pm
Saturday
9:00 am a 3:00 pm
Sunday Close.

des

* Prueba de Paternidad
(Paternity Testing)

* Fisicos de Inmigracion
(Immigration Physicals)

* Cuidado Urgente

(Urgent Care)

ADR]
DNA

*DNA Paternity Testing

* Resulls greater than 99.9%

*48 - hour standard resulis

/J  *NEXT DAY results available

*Testing for Immigration

* Laboratory is accredited by AABB.
CAP. NYSDOH. FQS-I. ISO/IEC 170925

*Examenes de Paternidad

= 00.9% de exactitud en resultados

* Resultados efectivosen 48 horas

* Resultados disponibles al siguiente dia
* Examenes para Inmigracion




Page 8 November 22-December 6, 2012 ; Hempstead-Uniondale Times

People . Places . Events

Mayor Hall, village officials, and volunteers were at hand to dis-
tribute food, groceries, turkeys to residents for Thanksgiving.

Hempstead/Uniondale Times
...your community news leader
Announce your event . Get your picture (s) in the
newspaper . Advertise your business.
Call us at (516) 292-1263
Email us at editor@hutimes.com
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EDUCATION & SOCIETY

Ask
Lisa-Anne

o | isa-Anne Ray-Byers

Q. My daughter has Attention Defi-
cit Hyperactivity Disorder-ADHD
and I’m having a hard time finding a
summer camp that will accept her
and that will understand her special
needs. How can I find her a good
special needs camp?

A. It can be very hard to find a
summer camp for children who have
any kind of learning disability. For
any summer camp, you need to start
looking now! First, you must decide
if you want a fun camp, day care or
an academic camp. Either way,
camps should involve fun. Second,
you want to find ones that will ac-
commodate your daughter’s needs.
How much do they know about
ADHD? How do they discipline?
Are they easy to contact, especially
in an emergency? Do you want day
camps only or overnight camps?
Are there enough adults per child?
Then finally, you want one that fits
your budget. To accomplish this,

you must start looking early. Here
are some resources that I hope you
find helpful:

1. The National Dissemination
Center for Children with Special
Needs (NICHCY) http://
www.nichcy.org/
InformationResources/Pages/
camps.aspx  provides this quick
connect to camps and summer op-
portunities (Feb 2010).

2. CHADD Summer Camp Award
Fund 2010. www.chadd.org/
Content/CHADD/Membership/
SummerCampAward/default.htm
Awards of up to $8,000 each de-
signed to help parents or guardians.
3. ADHD-LD Summer Camp
Guide http://
www.additudemag.com/adhd-
guide/camp.html Learn how spe-
cialized camps can benefit your
child, and search the camp programs
listed in the ADHD Summer Camp
Directory.

4. ADHD Summer Enrichment
Camp at the Leelanau School. Intro-
ductory program from July 18-23
intended for students entering
grades 5 through 12 and their par-
ents. http://www.drhallowell.com/
blog/adhd-summer-enrichment-
camp-at-the-leelanau-school-july-18
-introductory-and-july-25-2010-
advanced/

5. Looking for Special Needs
Camps? Summer Camps Directory
http://www.summercampsinfo.com/
categories/special-needs-summer-
camps.asp

6. National Directory of Day and
Residential Camps, Camp Easter
Seals. http://www.easterseals.com/
site

7. The American Camp Association
(ACA; 765-342-8456), one of the
largest camping organizations in the

U.S., also operates a "find a camp"
service at CAMP-a Resource for
Families.

8. SOAR, Inc. is a non-profit wil-
derness adventure program for AD/
HD and LD youth.

9. National Camp Association, Inc
(NCA). By phone (800-966-
CAMP). Also http://
www.summercamp.org/.

10. National Camp Association -
Guidance and referrals. http://
www.summercamp.org/guidance/
11.  KidsCamps.com includes a
directory listing for Special Needs
Camps and Military Camps.

12. CampSpecialists.com - summer
camp referral program.

13. Bridges4Kids http://
www.bridges4kids.org/
SummerCamp.html has a compre-
hensive listing of Summer Camps
across the nation.

14.  Religious camps at http://
www.ccca.org/

Also check out your local YMCA,
churches, community organizations,
libraries, schools and colleges for
camps close to home and small
enough to accommodate your
daughter. Good luck!

-Lisa-Anne Ray-Byers is a licensed
and certified speech-language pathologist who
has worked in education for over two decades.
She holds graduate degrees in speech-language
pathology and multicultural education. She
also holds certification in educational admini-
stration. She is the author of the book, They
Say 1 Have ADHD, I Say Life Sucks! Thoughts
From Nicholas and co-author of 365 Ways To
Succeed With ADHD both available at
www.Amazon.com. She is a member of the
National Education Writers Association. She
is currently employed in the Hempstead
School District. You may contact her at
speechlrb@yahoo.com or by visiting her
website at www.AskLisaAnne

Melissa Lawrence

I Love Babies

I love everything about babies:
how they smell, how they feel
curled up against you, how they
coo and squirm and sigh, how they
smile in their sleep. And it’s a
good thing I love them so much —
because I’ve had five! It’s a cliché,
but being a mom truly is is the
toughest and most rewarding job
in the world, which makes starting
a website for new and expectant
parents also a labor of love for me.
I grew up one of four children, and
I guess it just doesn’t feel like
home to me without the sounds of
multiple pairs of feet scurrying
above me or a pile of backpacks
and little shoes by the front door.
My husband and I had our five

kids in 6 Y2 years (no, that’s not a
typo and no, there aren’t any twins
or triplets in the mix). And after
ten years as a lawyer at a major
media company, I embarked on a
new journey as an entrepreneur.

When I was a first time mom,
everything was just so hard! I
barely managed to get out of the
house, let alone balance breast-
feeding, endless loads of laundry,
washing dishes, or even shampoo-
ing my hair. But by the time
Marielle came along, I had my
own little routines, systems and
tricks that completely saved my
sanity, and I wanted to share them!
Thus, the birth of my sixth baby:
CloudMom.

In my series of how-to videos on
baby’s first year, I offer tips and

advice based on what I've learned
along the way, mistakes and all. I
also do a daily video blog on par-
enting news and trends and those
topics you don’t always want to
talk out loud about. Moms always
have questions and worries and
doubts, but we’re all in this to-
gether.

Melissa Lawrence is a mom of
five and the co-founder and CEO of
CloudMom, a how-to video resource
for moms. The site offers practical
advice and time-saving tips on baby’s
first year, and a daily blog on the latest
parenting news and trends. Follow
Melissa on Twitter @CloudMom.

Hempstead/Uniondale Times, your
community news leader seeks
Reporters, cartoonists, advertising reps.
Get an experience of a lifetime.

No experience necessary
No turn downs. Want to work and earn,
you got it!

Start TODAY!

Call (516) 292-1263
Email: editor@hutimes.com

Nancy Rauch Douzinas

What Every Long Islander Should Know
Mapping an lllogical System

By Nancy Rauch Douzinas

Imagine we could start over and recreate Long Island, rebuilding our com-
munities from the ground up.

When it comes to providing basic services like who hauls away our gar-
bage, provides our water or patrols our streets, how would you design it?

Would you create 124 different school districts? 41 police departments?
How about 73 garbage disposal agencies, 227 fire and ambulance depart-
ments, 54 water agencies, 110 library groups or 26 sewer agencies? Oh
and let’s throw in that each one of these departments can be organized in at
least 20 different ways including departments in incorporated villages, com-
missioner-led special districts and associations.

Yup, I’m confused.

If we were starting anew, I doubt we would create anything this complex
yet that is exactly what exists on Long Island today.

How on earth did we get here?

In the early 1900s, people began to move out of the city and into the rural,
unincorporated areas on Long Island. As new communities sprung up, so
did the need to provide services to those communities. As Levittown was
formed, for example, so was the Levittown school district, fire district and
garbage district.

The same story continued to play out for nearly every new community on
the Island.

This becomes a dizzying array of bureaucracy that costs us, not just in
terms of taxes, but in our ability to effectively manage our resources or ad-
dress regional challenges.

Let’s take the example of water.

We have one aquifer system that serves as the sole source of our drinking
water for all of Long Island but we have 54 different agencies charged with
providing water to their local communities.

So who’s in charge of managing the aquifer system to make sure it doesn’t
get contaminated? The answer, unfortunately, is nobody.

Each agency is tasked with providing water within its own jurisdictional
boundary, but the aquifer doesn’t care about jurisdictional boundaries. A
toxic plume that starts in Bethpage doesn’t just stay in Bethpage, it migrates
to Farmingdale, Massapequa and beyond.

There are many examples of how the complexity of our district lines makes
governance less efficient, more expensive, slower to react to a crisis and
harder to organize pro-active planning to create a more sustainable future.
Yet so few Long Islanders understand how we are structured in terms of
these services. And from the water example, it’s clear, it matters.

Ask yourself, do you know who provides your services? Do you know
when elections are held? The Long Island Index launched a new series of
maps to help explain it. Take a look. Go to www.longislandindexmaps.org;
select the tab “Service Providers;” enter your address in the search box and
voila, check out all of your providers and look at how many providers there
are for each service across the county.

As you look at the map and understand how we got here, ask yourself,
“Should we let our past dictate our future or is it time for some new think-
ing?”’

Nancy Rauch Douzinas is president of the Rauch Foundation, a family foun-
dation that supports innovative programs centered on children, the environ-
ment, and regional leadership. For more information visit
www.rauchfoundation.org.
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ON THE BOOKSHELF

Book Review by Phil Andrews

Book: Females Guide to Understanding
Leadership ISBN No. 9781477487617
Author: Dr. Neva Helena Alexander.

standing leadership :

(Available on Ama-

zon.com). This book is

created from a female’s

perspective for women

books about leadership, |l
this one combines prac-

tical experience from the classroom, board-
room, and research on women’s studies. The
aim of the author is for females to become

Females' guide to under- | [ -fm'[;.f"g:ﬂdf."_';--
around the world. H
Unlike many other

better leaders in the many avenues of their
lives.

Reviews:

Females Guide to Understanding Leader-
ship helps you to understand the definition
of leadership and you, how to lead with pas-
sion, being a critical thinker, groups and
teams effectiveness, how to represent values
to people, ethics, performance, strategic
planning, the dynamics of working in the
community, organization, behavior change
leadership, gender and cultural influences on
leadership, and the link between entrepre-
neurship and leadership. This book presents
case studies to help readers better understand
the book.

___brMeva Helena Alexander I

Females’ Guide to Understanding Leader-
ship will give you an improved perspective
on leadership.

“This book is a must-read for ladies who
are leaders, in a leadership position and who
aspire to be a leader of their community,
business and organization. This book also
includes case studies that would be a great
guide for those who are business consult-
ants/professionals and students who are
studying business in college to gain knowl-
edge. I had the opportunity of meeting Dr.
Neva who is the author and having her a
guest speaker at an Elevated Ladies Unite
Women Executive Leadership Series and she
was dynamic. The book is for women that
are looking to be educated, inspired, and
elevated.”

—Lithera Forbes, CEO & Founder, Elevated
Ladies Unite.

To purchase your copy (s) today log on to
Amazon @ http://www.amazon.com/
Females-Guide-Understand and type in Fe-
males’ Guide to Understanding Leadership

About Dr Neva Helena Alexander

Dr. Neva Helena Alexander (Dr. Neva) is
currently a faculty member at Prince
Mohammad University in the Kingdom of
Saudi Arabia as a Coordinator for Core Hu-
manities and Social Science in the College
of Arts and Science. She received her doc-
torate in education leadership at Argosy
University. She has her Master’s degree in
Social Science from Long Island University
and her Bachelor’s degree from John Jay

College of
Criminal
Justice
where she
majored in
legal stud-
ies. Her
research
interest and
specialty -
include female leadership, leadership styles
and entrepreneurship.

Dr. Neva has organized networking events
and public relations exposure for businesses
and professionals who have been unable to
exploit the many marketing opportunities on
the internet, within their local communities,
nationally and internationally. Dr. Neva has
been driven by her passion for leadership,
entrepreneurship and education. She was
inspired by her mother, a single parent, who
from humble beginnings was able to pro-
mote herself - through trial and error like
most business owners.

To tune in to an exclusive with Dr. Neva
Helena Alexander, click http://
www.blogtalkradio.com/don-
durant/2012/08/17/spend-...

To book Dr. Neva Alexander as a speaker
or for interview inquiries you may contact
Dr. Neva Helena Alexander @
neva@nevaalexander.com: or via telephone
at (917) 293-3984 or +966595399696
(KSA)

The Hempstead/
Uniondale Times
has a
professional team
with planned
strategies to help
your business grow.
Try us!

Smart business
owners rely on
advertising.

Our paper provides
the environment
in which smart
consumers can
find quality services,
goods, and products
for their needs.
Place your ad
TODAY!

* Train to provide dialysis to over 500,000
ESRD patients in the United States
* Payment Plan available

* Job placement assistance

* Hands on training awailable

* Lifetime Tranng for all Graduates

. ?:l.NE Certificate program coming

Tel: 516-292-2966
1-800-809-7780
traind4c@aol.com

- www.dialysis4career.com

L g Now ot Sum
nu-nm
Agrawd by,

121 Church Street . F"reeport, NY 11520
Tel: (516) 377-9656 | Fax:(516) 377-0563

A Full Service Law Firm Providing Excellent and Efficient
Representation in:

*REAL ESTATE
*ESTATE & WILLS
*LANDLORD/TENANT LAW
*FAMILY LAW
*FAMILY COURT
*PROBATE
*CONTESTED/UNCONTESTED DIVORCE
*IMMIGRATION
*INCORPORATIONS
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CHARGE—
The Entrepreneurial
Life

Creatively Raising
Capital

If a business is to survive, you need capital.
Just like individuals need cash or money for
purchases of food, clothing and shelter-the
necessities; also, businesses have necessities
or startup costs.

Before you make your first sale, have a
grand opening or have your first employee,
you will have costs. There is rent money you
pay for your office, store, showroom or ware-
house. Also equipment purchases, creation of

Byron W.
Perry

your business cards, design and
printing of your letterhead, office
stationary and registering of your
business. Your inventory or mer-
chandise costs, purchases of your
computer and its printer, your fax
machine, phone system and filing
| cabinets are all costs. Do not for-
get your salary ~d required pay-
roll demands.

Now that you realize you will
have expenses related to being a
business owner. Let us explore
the concept or need of finances. They are legal
and creative sources of capital or cash for the
inspiring as well as the established entrepre-
neurs.

Traditional sources of money for new entre-
preneurs are: personal savings, loans and/or
monetary gifts from family members and
friends, credit card advances (practice caution)
and a bank loan. Remember, business bank
loans are given when acceptable and profes-

A

sional business plan is developed and deliv-
ered. O.P .M. or other people money is a fan-
tasy of entrepreneurs. Be prepared to pay your
financial gifts or windfall bank in a timely
fashion and with interest. Your credibility,
character and future obtainment of more loans
depend on your ability to repay.

Some creative sources of loans are investors
such as 'angels' and venture capitalists. Do
your research or due diligence on individuals
and institutions who can make loans. In busi-
ness partnerships, often times one or more
partners help finance the business venture.
May they be an 'invisible' (i.e., behind the
scenes) partner or a 'day-to-day' working part-
ner.

Black folks do not usually have a 'rich uncle'
or major legacy via a will, left for them to
start or expand their business. Also, free
money or grants are target to non-profits.
That's after a proposal and documents are
submitted to qualify.

Managing money properly is just as impor-
tant as making money. It is an appropriate
phrase: "a fool and his money will soon part."
Practice budgeting and bookkeeping, under-
stand your financials, create a positive cash
flow, revenues and profit statements. Do not
let only your accountant or CP A understand
your company's financial insights.

Mr. Byron w: Perry is a noted and respected
business consultant and professional public speaker. He
can be reached at takingcharge8@yahoo.com

To advertise
Call /email:
(516) 292-1263
editor@hutimes.com

8 Sales
Strategies
to Avoid
the Sum-
mer
Slump:

1. Set a sales
target. It may
sound obvious
but if you don’t have something to aim for
then you won’t know when you have suc-
ceeded. You shouldn’t have just a monthly
sales target, if times are tight then this should
be weekly. Write it on a board so the whole
company can see it and make everyone un-
derstand what it is and why it is there.

Jack Signorelli

2. Reconnect with former clients. It’s 7 to 10
times more costly to acquire new clients than
it is to sell to current or former clients.

3. Generate new sales from current clients
with a new product offering. Expanding your
revenue per sale.

4. Sharpen your tools -Most salespeople don’t
spend enough time working on improving
their sales skills and techniques. If your busi-
ness is slower in the summer, take the time to
learn how to sell more effectively and get
involved in a sales coaching program. Begin
now by putting your own plan in place to
sharpen your sales skills and hone your sales
techniques. Great salespeople do not blame
the seasons for their slump.

5. Increase sales activities - In the summer
months companies and salespeople cut their
sales activities. They actually have said to
me, “If we are not going to sell anything,
what is the point?” It is completely back-
wards thinking and the type of thinking that
will keep you exactly where you are. Increas-
ing your sales activity will increase sales
results.

6. Don’t believe the hype - One of the biggest
problems with this summer slump chatter is
that salespeople use the chatter to fuel the fire
and make excuses about themselves and their
business. People tend to believe everything
they hear and see instead of challenging the
summer slowdown belief. If you perceive no
one is around and everyone is on vacation
then you are setting yourself up for a negative
self-fulfilling prophecy and your sales will
take a long siesta.

7. Mix business with pleasure. Schedule a
summer client party at the pool, park, or base-
ball stadium. Schedule lunches or coffees
with past clients, or invite your “A” list of
people over for a barbecue. Get creative and
mix business with pleasure- it’s a great way
to enjoy the summer AND generate new busi-
ness. I have found client parties are a great
way to drive new sales and have fun!

8. Refine and increase your marketing efforts.
Analyse what's working for you and what
isn't. Can you improve your methods? Is it
your message?

-Jack works with a select group of clients
who are driven to improve their profits, team per-
formance, and lifestyle. ~ Are there areas in your
business that need some adjustments? Call me
direct @ 631-757-2936 or email him at
Jack@ SoundviewAdvice.com

Jack Signorelli is a Certified Business Coach and
former U.S. Marine. His career spanned 27 years in
Corporate America culminating as President of Konica
Business Technologies, (now Konica-Minolta), a $1 Billion
distributer of office products and services. Under Jack's
leadership the company grew revenues more than $100
million. Jack owns two small businesses and since 1996 he
has been providing practical advice to business leaders, in
all industry segments, throughout the U.S.

Hempstead/Uniondale
Times...your commu-
nity voice

It Makes Business Sense

Phil Andrews

Publicity Campaign
Strategies for Small
Businesses Wins the

War

By Phil Andrews

Publicity Campaigns for Small Businesses
has the ability to win the war for Small Busi-
nesses over a period of time. Brand awareness
takes time and specific strategies for any
small business to reap its benefits. Publicity
campaigns should be based on specific goals
of each particular business. Every business
should map out a well designed plan to take
advantage of newsworthy items that appear in
their business on a regular basis. The problem
that arises with most small businesses is that
they are so consumed with many of the day to
day activities that public relations campaigns
get put on the back burner. Publicity is one
area where most small business get can more
bang for their buck. Where else can a busi-
ness get more for their buck in exchange for a
little time invested, and creativity? Some
years ago I sent an article to a magazine by
the name of Shoptalk Magazine, and they
featured a story about the Haircut Hut Barber-
shop Franchise which I ran for a period of ten
years. The cost of the three page story was a
typed letter, envelope and stamp. The maga-
zine space in which the article appeared was
valued well over three thousand dollars.

Some areas in which publicity are overlooked
in small businesses are anniversaries, addition
of key employees, renovation, new web site,
new location, new product line, strategic alli-
ances, partnerships, etc. Top of the mind

awareness for small businesses must be de-
veloped in a systematic matter. The best way
to accomplish such a huge task is to attack
your campaign by developing a systematic
public relations campaign around specific
things that occur in your business. Look how
McDonalds capitalized on the number of
hamburgers sold. They leveraged the number
of sales into one of the biggest publicity cam-
paigns. Small businesses can also leverage
newsworthy events that happen in their busi-
ness on a regular basis. The art of the big deal
should be a business owner’s primary way of
thinking. If you do not make a big deal out of
the accomplishments of your business no one
else will think second about it, matter of fact
no one will know about your great news.
Newspapers need news. We live in an infor-
mation society, and if newspapers can get a
great story for free most newspapers will
cover your story if it fits their need for spe-
cific content.

The greatest thing about publicity is that it is
just the beginning when your article first
appears in a publication. Your featured article
can now be copied and sent to friends, you
can use it in a press kit or put it on your web-
site, or event use it in your online newsletters.
Publicity is a door opener and if used cor-
rectly it can open many more doors and get
you many more features. The hardest thing
about a publicity campaign is to get it rolling;
it has a snowball effect once you get started.
One added benefit, people tend to support the
product and services in which they are famil-
iar with on a regular basis. Both large and
small companies benefit from publicity.
There is no such thing as any company being
too well known.

Phil Andrews is CEO of P.A. Public Rela-
tions Co. He is also host of the Power Networking
Series Business Seminar Series. To be placed on
the email list for upcoming Power Networking
events, email the Power Networking Series at phil-
landrews2001 @ gmail.com
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Kam'™s Kapsules

Movies . Book Reviews . DVD Reviews . Celebrity Interviews

Kam
Williams

Laurel J. Richie
The “WNBA”
Interview with Kam
Williams

Headline: WNBA President
on Her Life, the League and
the Olympics

Laurel J. Richie has more than three decades of
experience in consumer marketing, corporate
branding, public relations, and corporate manage-
ment, with a long track record of developing
award-winning campaigns that transform brands
and drive business results. As President of the
Women's National Basketball Association
(WNBA), she oversees all of the league’s day-to-
day business and league operations.

Prior to joining the WNBA in 2011, Richie was
Senior Vice President and Chief Marketing Officer
for Girl Scouts of the USA, where she was respon-
sible for the Girl Scouts’ brand, communications,
publishing, marketing, and web-based initiatives.
She also spent time at the advertising agency
Ogilvy & Mather, where she worked on a series of
campaigns for prominent clients, including Ameri-
can Express, Pepperidge Farm, Pond’s, Huggies,
and Kotex. She sat on Ogilvy New York's Operat-
ing Board and was a founding member of the
agency's Employee Advisory Council on Diversity
and Inclusion.

Richie's pro-bono clients have included the
Museum for African Art, the Hospital for Special
Surgery, and the New York City Commission on
Human Rights. In addition, she has mentored
young women and girls as part of Big Brothers Big
Sisters, the 4A's Multicultural Advertising Intern
Program, Xavier University's Youth Motivation
Task Force, and the Advertising Educational
Foundation.

A recipient of the YMCA's Black Achiever's
Award and one of Ebony Magazine's Outstanding
Women in Marketing and Communications,
Richie was named one of the 25 Influential Black
Women in Business in 2011 by The Network
Journal. A graduate of Dartmouth College with a
bachelor’s degree in policy studies, Richie lives in
New York City.

Kam Williams: Hi, Laurel, thanks for the
time.
Laurel J. Richie: Thanks, Kam.

KW: What interested you in going from the
Girl Scouts to the WNBA?

LJR: Early on in my career, when I was
working at an advertising agency, I went to a
very senior-level meeting and I distinctly
remember the inside of the boardroom: every
single seat was occupied by a man. In that
moment, [ made a private promise to myself
that I would do everything in my power to
bring more diversity to these rooms where
leaders gathered and decisions were made.
As my career unfolded and I worked on a
wide range of clients and gained experience
across lots of different industries, the busi-

nesses I enjoyed the most where those that
focused on women. This passion really came
to the forefront when I made the move from
advertising to the Girl Scouts and then, very
clearly, when I made the decision to join the
WNBA. As the longest-running women’s
professional sports league in the country, the
WNBA is a great product comprising 132 of
the best female athletes in the world. And
when you look beyond the players to owners,
coaches, trainers, accountants, and chief
operating officers -- it's a wonderful example
of what women can achieve in sports and in
business.

KW: How do you hope to generate greater
interest in the league and its superstars like
Maya Moore and Candace Parker?

LJR: The summer of 2012 is turning out to
be very special. We are celebrating the 40th
anniversary of Title IX and the Olympics are
taking place in London, and we have seen
increased interest in and exposure of our
players. The WNBA is very proud of the fact
that all 12 members of the U.S. Women’s
Senior National Team are WNBA players.
For them to represent our country on an in-
ternational stage is terrific. Millions around
the world will see them and have the oppor-
tunity to get to know them not only as great
athletes, but as interesting and inspiring
women.

KW: Why is there seemingly a stigma on
women’s athletics which is reflected in a lag
in the WNBA’s ratings in comparison to the
NBA’s?

LJR: We are a young league — now in our
16th season — and we have seen our atten-
dance and viewership increase for each of
the past five years. Our growth is a direct
result of the fact that our game is exciting
and highly competitive, and our in-arena
experience is a ton of fun. Once people come
to a game, they are hooked. In many ways, |
think the WNBA is changing the way Amer-
ica views women and is having a positive
impact on the way America views profes-
sional athletes. We’re showing the world
what women can be as athletes and what
athletes can be as citizens.

KW: To what do you credit you’re not only
climbing the corporate ladder but breaking
the glass ceiling and reaching the pinnacle
of success in the business world, a rarity for
African-American females?

LJR: My parents. As far back as I can re-
member, their commitment to making a posi-
tive impact on the communities in which
they lived and worked was equal only to
their commitment to helping my sisters,
brother, and me achieve our dreams.

KW: Tell me a little about what mentoring
young black girls means to you?

LJR: Throughout my career, I have benefit-
ted from the experience and counsel of a
wide range of people who took a very per-
sonal interest in me. As a result, I am always
happy to share lessons learned from my jour-
ney with others. I am particularly passionate
about mentoring young black girls. While we
are a very diverse group, there is a special
bond that connects us to each other. When I
work with them, I see them in me and I be-
lieve they see me in them. By coming to-
gether, we are able to show the world the
power and the promise of black girls.

KW: Will part of your mission involve also
encouraging your WNBA players to see
themselves as role models and to devote
more of their free time to mentoring?

Laurel J. Richie

LJR: I don't have to encourage our players
to be positive role models, as that is some-
thing that has always been important to them
and something that they very willingly em-
brace. Whether it’s through the WNBA Ca-
res program or through their own initiatives,
WNBA players give as much off the court as
they do on the court. They are committed to
making a positive impact on the communi-
ties in which they live and work, and they do
it in very different ways: Tamika Catchings
and Swin Cash mentor young girls on self-
esteem through their foundations; Tina
Charles helped build a school in Africa with
her personal donation; Ruth Riley travels the
world to bring attention to global diseases.
The list goes on. I am very proud of all our
players as they truly are inspiring role mod-
els for young girls — and young boys.

KW: How would you like the world to per-
ceive the WNBA players participating in the
Olympic Games this year?

LJR: On a professional level, these athletes
are quite simply 12 of the best female bas-
ketball players in the world. On a personal
level, each one has an interesting and unique
story to tell about her journey to the Olym-
pics. Over the next two weeks — and beyond
-- I would like the world to get to know them
as athletes, citizens of the world and fabu-
lous women.

KW: What other changes do you envision
implementing during your tenure?

LJR: We will continue to focus on atten-
dance and income, as those are our key
measures of bringing more and more people
to the game and growing our fan base. We
are actively doing outreach to organizations
that appreciate and value the WNBA in order

to build an even more robust group of spon-
sors and partners.

KW: What do you hope will be your WNBA
legacy?

LJR: I don’t spend much time thinking
about my legacy; my focus is on the legacy
of the league and of the athletes who give
their all on and off the court. We are, and
will continue to be, the destination for the
best women’s basketball players in the
world. Every day we strive to provide our
fans with an exciting and entertaining experi-
ence.

KW: Do you think there is a need to expand
the participation of African-American fe-
males in the field of sports media?

LJR: I would love to see more African-
American females engaged in all aspects of
sports. All of the research tells us that par-
ticipation in sports has a very positive impact
in both the short and long term. Girls who
participate in sports have a higher self-
esteem and are more likely to graduate from
college, and 80 percent of female executives
played team sports growing up.

KW: What advice do you have for anyone
who wants to follow in your footsteps?

LJR: Dream big and stay true to yourself as
you pursue your dreams.

KW: Thanks again for the interview, and
best of luck with the WNBA and the Olym-

pics.

LJR: Thanks.
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To ADVERTISE, CALL (516) 292-1263

CPA Lee

Save Room for Dessert—Plan Ahead for
Your Retirement IRA, SEP, SIMPLE,
and 401(k) Plans

Whether retirement days or near or far,
you should be up-to-date on the types of
retirement plans available to you and
your employees. The plans you will hear
most about are IRA, SEP, SIMPLE, and
401(k). In addition to providing for re-
tirement, they may offer significant tax
benefits today.

Individual Retirement Arrangement
IRAs are plans that let you set aside

money for your retirement. Banks, fi-
nancial institutions, mutual funds, and

-\r/

The Tax Man Corner

ccotnlvi

-

stockbrokers are among those who off
IRA accounts.

Traditional IRA

To contribute to a traditional IRA, you
must be under age 70 1/2 at the end of
the tax year and have taxable compensa-
tion greater than or equal to your contri-
bution during the year. Contributions
may be tax deductible in full or in part,
depending on your circumstances. The
amounts earned by your IRA contribu-
tions are usually not taxed until you
withdraw the money. Generally, you
can't withdraw money from your | be-
fore you turn age 591/2 without paying
income taxes and a 10%%**additional
tax. The contributions limits for tradi-
tional IRAs is the smaller of the tax-
payer's earned Income or $5,000 ($6,000
if 50 older). IRA contributions must be
made by the dl date of the return not
including extensions.

IRA Deduction

In 2011, the deduction for contribution
to a traditional IRA is phased-out if the
taxpayer is an active participant in an
employer-sponsored retirement plan or
the spouse of an active participant. The
phase-out begins when modified ad-
justed gross income (MAGI) exceeds a

SERVIGES INGLUDE :

e Business/Corporate, Personal & Estate Tax Returns
o Business Start-up & Planning
o Bookkeeping & Accounting

o Payroll & Sales Taxes

o Financial Statements
o Trusts & Estates

o Notary
All Accounting & Tax services Provided by a Certified Public Accountant (CPA) ©

Professional, Personalized Service with Attention to Every Detaill

Call- 516—292-93

1315 GRAND AVENUE. BALDWIN, NY 11510 ¥ FAX: 516-292-0564

specific amount and is reduced to zero at
a maximum MAGI level.

Roth IRA

Regardless of your age, you may be able
to set up Roth IRA. You can't deduct
your contributions, I if certain require-
ments are met, earning will be tax-free.
In 2011, the nondeductible contributic
limit for a Roth IRA is the smaller of the
taxpayer's earned income or $5,000
($6,000 if : 50 or older). The Roth IRA
contribution limit phased-out if MAGI
exceeds a specific amount and is re-
duced to zero at a maximum MAGI
level.

SEP Plan

The simplified Employee Pension (SEP)
was specifically designed for small .

Let’s show you
the MONEY
Come join our sales
team

All levels of experi-
ence okay.
Retired, just need
extra income?

In college, extra
money to pay
tuition?

Call today
(516) 292-1263

7 RGGOUNTING

,,/(*{!/

TALSERNIC

LOCATED IN BALDWIN. SERVING LONG ISLAND & THE BOROUGHS.
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Why Men should not
trust their girlfriends

Long ago, there was a hunter who lived
with his mother. 'This hunter killed no other
animal but elephants. Every time he went out
to hunt, he killed an elephant.

So the elephants met and appointed one of
their leaders to find out why this man would
kill no other animal but elephants. The ele-
phant was also to find out why the hunter
was never harmed. The elephant appointed to
meet the man changed into a beautiful girl.
Once when the man was hunting, he saw this
beautiful girl and fell in love with her. She
told him that she was lost and couldn't find
her way home; she would be glad if he
would let her go with him.

The man took the girl home with him. He
told his mother what had happened and she
was as jolly as could be. That night the girl
pretended to love the boy very dearly. While
rubbing his back she asked, 'Why do you
only kill elephants? Now this man had a
secret. He began to reveal this secret to his
girlfriend.

'When I shoot an elephant,' he said, 'l turn
into a stump. When another elephant is shot I
turn into a bird. If another is shot I turn into
grass and if still another is shot I turn into a
lizzard.'

Just as he was about to tell the last secret,
his mother called to him and said, 'Do not go
any further because you don't know who this
girl is.'

The next day the girl took a bucket and
pretended to go for water. However, straight-
away she went to the elephants and told them
all she had learnt. Three weeks later, the man
went out hunting. He shot one elephant and
turned into a stump. The elephants chased
the stump. He shot another elephant and

changed to a bird. Still he was chased, and
after shooting an elephant, he turned into

grass. They continued to chase him. Another
elephant was shot and he turned to a lizard.
The elephants decided to chase him until he
was caught. The hunter ran into a garden,
shot an elephant and immediately turned to
an egg-plant. The elephants had followed the
lizzard who was the hunter, but they couldn't
find him anywhere. They were so tired and
angry that they turned on their leader. "You
have deceived us!' they shouted. The ele-
phants killed the one that had been appoin-
ted to find out the man's secret.

When the hunter went home, he told his
mother what had happened and promised
that he would always obey her. Never would
he tell all of his secrets to a girl friend.

In much of Africa, the traditions, customs, philoso-
phy, and wisdom of the tribes are bound up in
folklore. Theses stories, tales, often outrageous to a
point of disbelief, impact knowledge, morals, and
fortitudes in difficult times. Why men should not
trust their girl friends is just one example of the
kinds of stories African parents tell their offsprings
to guide them from the dangers of this world.
There is a moral to each folktale.

What is the moral of Why men should not trust
their girl friends?

If you guess the moral of why men should not trust
their girl friends, write to us.

Or, do you have a folktale, something that indi-
rectly forewarns of danger impacts knowledge?
Okay, let’s have it.

Email us at hutimes@aol.com
Want to talk to us, call (516) 292-1263

SABRAS TRAVEL

WHERE IN THE WORLD
DO YOU WANT TO GO?

SABRAS TRAVEL
TEL: (347) 251-2325
FAX: (718) 276-2431
EMAIL: SABRASTRAVEL@AOL .COM
WEBSITE: SABRASTRAVEL.COM
ADDRESS: PO. BOX 340467
ROCHDALE VILLAGE, NY 11434

SPECIALIZING IN CRUISES
AND ALL INCLUSIVES

MEMBER OF

SABRA MARIE MANIGO, ECC
OWNER

m

Selling Your Car?
We Buy Cars
Call (516) 3794100

WWW.CARBUYERNEWYORK.COM m

El Negocio Perfecto!

Gane ingresos en los productos y servicios
(=] -
que personas usan todos los dias.

LOS PRODUCTOS Y SERVICIOS ESENCIALES

~ ENERGIA (mercados selectos) - Sistemas de Seguridad
Servicios de Teléfono Digital Celulares - Television por Satélite
Servicios para Negocios Pequeiios Internet de Alta Velocidad

Proteccion de Identidad

A

ROCHESTER
IMRECT SELLING

P

INFORMACION DEL REPRESENTANTE
Sheyla Suazo

516-410-1924

Nombre:

Telefono:

Correo Electronico:

Sitio:
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The African-American Mu-
seum of Nassau County

110 North Franklin Street,
Hempstead, NY 11550
516-572-0730
www.theaamuseum.org

December 2012
Fri. 08 Dec Flick Clique-Film Screening and
Discussion—7:00pm -9:00pm "Before They
Die" . Documentary chronicling the survi-
vors of the 1921 Tulsa Race Riot and their
quest for justice.

Sat. 22 Dec Annual Holiday Arts & Crafts
Festival—12:00pm-5:00pm, Admission free
(Vending opportunity. Call 516-572-0730
for registration info). Artists and artisans will
be on hand for our annual Holiday Arts and
Crafts Festival. Shopping.

Mon 31 Dec "Jubilee" - A Historical Presen-
tation—refreshments, music and dancing.
$40/per person (under 18, accompanied by
parent -free) 9:00 pm -12:30am.

JANUARY 2013

Fri. 11 Jan—Flick Clique-Film Screening
and Discussion—7:00pm-9:00pm "Pinky"
Pinky, a light-skinned black woman, returns
to her grandmother's house in the South after
graduating from a Northern nursing school.
Pinky tells her grandmother that she has
been "passing" for white while at school in t
he North. In addition, she has fallen in love
with a young white doctor, who knows noth-
ing about her black heritage.

The MarketPlace

Sat. 19 Jan—Living History Theater & the
MLK Birthday Celebration Committee pre-
sent "Noble Lofton, Buffalo Soldier",
7:30pm -9:00pm—Corporal Noble Lofton
reminisces about his family, life under slav-
ery, gaining his freedom, and his experience
as a Buffalo Soldier.

FEBRUARY 2013

Sat. 2 Feb-31 Mar Exhibit:
Without a Comb"

The Morrow Collection of ancient to modern
devices used to treat and style hair.

"400 Years

Fri. 09 Feb "Rising from the Rails: The
Story of the Pullman Porter" Documentary
based on the book by Larry Tye takes a look
at the stories of the Pullman Porters, the
African-American men who acted as high-
class servants to the rich passengers of lux-
ury trains at a time when they represented
the most elite form of travel.

Sat. 9 Mar Dr. Leroy L. Ramsey Lecture
Series. William Loren Katz -Guest Speaker,
(Noted author of "Black Indians", "Black
Cowboys" and "Witness") Presents "Black
Women of the Old West" Lecture and Book-
Signing. 2:00pm -4:00pm

Hempstead Rebirth hosts—MEET THE
LENDERS: SMALL BUSINESS FINANCE
Thurs., November 29, 2012, 6:30-8:00 PM

—Event to be held at

Hempstead Rebirth CDC .
179 North Franklin Street
Hempstead, NY 11550

o

Redivth

STE,, b

(516) 292-1263

Community Happenings/MarketPlace

We provide
photo and video
services for
your memorable
events. Wed-
dings, birth-
days, gradua-
tions, Christen-
ings, retire-
ments, etc.
(516) 292-1263

Your business card here is $25.00 per insertion

CORPORATE OFFICE
255 EXECUTIVE DRIVE, SUITE 104 » ALANVIEW, WY 11500

www.crrli.com
L 516-661-3977F
i 516-705-5223

alfinecld@yahoo.com

LAWRENCE N. ETAH, ESQ.

BSN RN JD
Attorney & Counselor - at - Law

250 Fufton Ave. Ste. 102
Hempstead, NY 11550
Office: 516 - 478 - 4160
Fax: 516-478-4158

Alt 516-478-4161
Cell: 917 - 696 - 0229
Islip NY: 631- 582 - 1496
etahlawyer@hotmail.com
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Ask For

KEITA

“Quality As Well As Service Doesn't Cost... It Pays”

MANDE COMPLETE AUTO REPAIR

Tel. (212) 690-4894
Cell: (917) 560-4532

304 W 155th St.
bet. 8th & Bradhurst

Hempstead/Uniondale Times is
published bi-weekly in print
and online. Visit us at
www.hutimes.com

——
EXIT REALTY BY OPEN GATES
575 Uniondale Avenue, Uniondale, NY 11553

Norman Blake
Lic. Real Estate Salesperson

Bus: (516) 292-9100
2 Fax: (516) 202-4358
=s| Cell: (516) 422-5882
normanhomes@gmail.com

Fauchy Office is Indeprenidently (hened & Operated

Community Directory—
Churches . Businesses .
Organizations @$250.00/yr

Attorneys

Asonye & Asonye, LLP
Attys-At_Law

18 Sunrise HWY, Suite 206
Freeport, NY 11520

(516) 377-9656

Insurance

Allstate Insurance

Leo Fernandez

40 North Franklin Street
Hempstead, NY 11550
(516) 292-5100

Medical

Hempstead Main Medical Center
2 Main Street

Hempstead, NY 11550

(516) 489-6600

Educational Promotions/Supplies
Scholastic Promotions

505 Uniondale Avenue
Uniondale, NY 11553
Owner: Augie Dario

Realty/Mortgages/Financial
Infinity Realty

Lenora W. Long, Broker

399 Jerusalem Avenue
Hempstead, NY 11550

(516) 292-7777

School/Daycare
Roberts Family Early

Childhood Day Care
111 Alabama Avenue
Hempstead, NY 11550
(516) 481-9752

Restaurant/Catering Halls
Loli’s Restaurant & Catering

143 North Franklin Street
Hempstead, NY 11550

Beauty Salon/Barber
Lister Beauty Supply, Inc.

87 Main Street
Hempstead, NY 11550
(516) 485-0110

Churches

Roosevelt Freeport Church
of Christ

24 Woods Avenue
Roosevelt, NY 11575
Walter Maxwell, Pastor
(516) 378.0380

Eglise Pentecotiste de la Crosiade
Evangelique des

Pecheurs D' Hommes

47 E. Fulton Ave

Roosevelt, N,Y.11575
516-377-8875

Grace Cathedral

886 Jerusalem Avenue
Uniondale, N. Y. 11553
Bishop R. W. Harris
(516) 481-6929

(516) 486-9375

St. Paul Greater Faith

of U.C.O. G. /257 Main Street
Hempstead, NY 11550

Rev. Anita L. Kennedy

(516) 505- 0930

To get listed, call (516)
292-1263
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Echo & Vascular Diagnostics
Exercise Stress Test
Nuclear Stress Test

[ ] [} QALY CARE HAS MADE US ONE OF THE PREMIER We offer hoteHike amenities such as:
HOIter Monltor & Tllt T&le providers of skiled nursing care. Our broad Intemet Access, Coffee Bar, Concierge
range of semvices, care and lifestyle options Service, Therapeutic Recreation Programs and
offer residents choices and allow them fo live Dining Opfions. We also offer Spa Choices
vasculu Doppler life on their ferms. such as: Aromatherapy, Massage Therapy,
We offer the following services: Yoga, Tai-Chi, Pain Management, Reiki and
'V' D 1 « 280 Bed Skiled Nursing Faciliy Fersonal Training Classes.
enous vupiex e
a = Orthopedic Rehabilitafion Program Six Days a Wesk For information and fous please coll owr admissions depariment
N“Clear CardIOI ogY + Short Tam Rehabiltation (Physical, Occupational, Tel 516565 4800
& Speach Therapy] Fax 516 486 5212
(] (1 K] [ *+ Comfort Care Dimclor of Admissions . . ... . ext 3104
Cardiac Rehabilitation ey o it Gt ... 43105
* Infravencus Therapy Dimctor of Adulf Day Cara ., .ext 3117
L = Post Acute and Surgical Wound Care
Carotid Duplex s et st
« Gastosiomy s fscings i
400 Garden City Plaza., Ste. 303 :mm::;m .
Garden Clty,. NY 11530 . (516) 742-5700 SRR L @E Ono Caoormich Sk
Website: www.gcheart.com U et morcgenet and AT, wound e, s e = Hempstead, NY 11550
info@gcheart.com rc Phasmocy senvces on sk T T T T AT

If You Or Someone You Know...
THinKk Foreclosure™

is Lhe. Dﬁ]'y’ oplion?

hE]llll[l un vour maortg

to schedule a f;'#ﬁﬁ;ﬂﬁnﬁuitahun
For FREE Tools, Resources and More.
Go To www.WeichertForeclosureHelp.com
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